
MS MC

Dual Degrees
22nd  January 2024



Welcome and 
Thank you!



3Your team

Carla Szemzo
Associate Dean
Carla.Szemzo@ie.edu

Cristina Vicedo
Academic Director
Cristina.Vicedot@faculty.ie.edu

Deniz Torcu
Executive Director
Deniz.Torcu@ie.edu

Iván López
MSMC Junior Manager
Ivan.lopez@ie.edu

Juan Dubie
MSMC Program Assistant
Juan.dubie@ie.edu



Hello, I am Cristina Vicedo Álvarez, 
MSMC/ ESMC Academic Director 

cvicedo@faculty.ie.edu
@cristinavicedoA

Cristina Vicedo Álvarez

mailto:cvicedo@faculty.ie.e


WH AT IS  R EAL LY 
IM PORTAN T TOD AY?





We are hereWe are here





Why have you chosen this Master?

Which are your goals?

9



Our goal is to prepare you to lead and guide 
your (future) organizations through strategic 
decisions with agile and lean methodologies and 
application of the latest trends in creating business value 
through branding, communication, marketing and 

reputation management in a 360º vision of the 
world of marketing and 
communications.
.



A L L  M A R C O M  
M A S T E R S  W I L L  
H A V E  A  S I X  T O  

S E V E N  W E E K S  C O R E  
P E R I O D

F R O M  E N D  S E P T.  
U N T I L  N O V E M B E R

SUBJECT 2023

Preprogram Excel Tools

Preprogram D&I

Orientation Opening Ceremony

Orientation Intro to Careers

Orientation IE Info sessions: Academic Director, Program Management, Venture Lab, Campus 
Life, Campus Tour

Orientation Negotiation Skills

Orientation Well-being in practice

Orientation Splash team building activity

CORE Strategic Marketing and Branding
CORE Business Development
CORE Consumer Behavior and Insights
CORE Cross-cultural Communication
CORE Customer Experience
CORE Entrepreneurship
CORE Finance for Marketeers and Communicators
CORE Project Management
CORE Social Media Marketing
CORE Storytelling and Public Speaking
CORE High Performance Teams
CORE Visual Communication



MSMC structure: Three terms from
strategy to tactic



First term will be about …



STRATEGY, from 2nd week November until
Christmas Break: 8 subjects

Term 1 Business Strategy

Term 1 Digital transformation for marketeers and communicators

Term 1 Digital Strategy

Term 1 Disruptive Martech

Term 1 Globalization, business and media

Term 1 Reputation management

Term 1 Strategic marketing and communication plan

Term 1 Team management



Second term will be:
Hands on!!!! 
From 2nd week January until 
Easter Break



Second term
subjects: 12, 
most of them
graded

Term 2 BRANDED CONTENT STRATEGY

Term 2 COMMUNICATION AND BRAND CONSULTING

Term 2 COMMUNICATION PLANNING, MEASUREMENT AND KPIS

Term 2 CUSTOMER INSIGHTS FOR 360º MARKETING CAMPAIGNS
Term 2 DATA VISUALIZATION

Term 2 INTEGRATED MARKETING COMMUNICATION (IMC)
Term 2 OWNED AND EARNED MEDIA

Term 2 PAID MEDIA CAMPAIGNS

Term 2 RESEARCH METHODS FOR MARKETING AND COMMUNICATION

Term 2 STORYTELLING FOR BRANDS

Term 2 SUSTAINABILITY IN MARKETING AND COMMUNICATION

Term 2 THE CUSTOMER JOURNEY



Third term: specializations and to 
put theory into practice. 

Final Project.
From April until beginning July 2025



Third term 
subjects: 9 + 
Final project, 
all of them 
graded



1. Sefl transformation (I and II)

2. Problem solving

3. Critical thinking

4. Creative thinking

5. Power and influence

Impact skills: Between term 1 and term 2 



Examples of 
clients for 
Final Project: 
third term





Why are you 
here???



For those who wish to become...

Brand Manager
Corporate
Communication
Consultant
Marketing manager
Communication
Director
Crisis Communication
and Reputation
Manager
Media Buyer
CSR and Social Impact
Manager
Issues, Crisis and
Stakeholder Manager
Global Reputation
Manager
Brand Consultant
Head of Public
Relations & Media
Relations
New Media Strategist
Director of Corporate
Affairs
Communications
Specialist
Etc…



Class Profile MSMC 2023

Argentina

Austria

Brazil

Canada

Chile

China

Colombia

Costa Rica

Croatia

Dominican R

Ecuador

France

Germany

24

GENDER
Female %85

Male 15%

Countries Represented
Greece

Guatemala

India

Italy

Japan

Kuwait

Lebanon

Luxembourg

Mexico

Netherlands

Nigeria

Norway

Peru

Portugal

Poland

Paraguay

Philippines

Russia

Spain

Switzerland

Sweden

Ukraine

United Kingdom

United States of 
America

Venezuela

112
Number of 
students

95%
International 
Students

38
Number of 
nationalities

24
Average Age 



Class Profile MSMC 2023

REGIONS

North America

Latin America

Europe

Asia & Pacific

11%

21%

57%

7%

MEA 
5%





Two months after graduation +65% of MCMC sep 21 students were working

by january 2023 90% of MCMC sep 21 students are working







Q&A



T HA NK YOU A ND 
S E E  YOU AT  I E ! !



PRE-PROGRAMS ORIENTATION WEEK MARCOM CORE PERIOD TERM 1 TERM 2 TERM 3

Excel (2) Opening ceremony (2) Business Develop. (6)

Digital transformation for
marketeers and 
communicators

10 Communication and 
branding consulting

12
Internal communication
and change
management 12

Diversity & Inclusion (2)
Info sessions (5) Cross-cultural Comm. (4) Team management Communication skills 8

Ethics and Corporate 
governance 8

Well-being (2)
Finance for Marketeers & 
Communicators (6) Digital strategy Team management 2

Issues, crisis and 
stakeholder 
management 8

Splash Social Impact (team 
building) (4) High-performance teams (2)

Globalization, business
and media

Communication 
planning, measurement 
and kpi´s 10

Performance based 
marketing and 
communication 10

Negotiation Skills (4) Project Management (5) Reputation management 2 Content strategy 12
Data strategy & Digital 
analytics 10

Storytelling & Public Speaking
(10) Business strategy

10 Behavioral science for 
marketing

8
Media relations and 
media training (3 
profesores) 30

Consumer Behavior (8)

Building an strategic
marketing and 
communication plan

6
Sustainability in 
maketing and 
commination

12
Events and PR planning 10

Strtegic Marketing & Branding 
(10) 8 Customer journey 10

Non-market strategy and 
public affairs 10

Customer Experience (8) 8 Paid media campaings 10
Strategic sponsorships 
and partnerships 10

Social Media Marketing (8) 8
Owned and earned 
medioa 10 FINAL PROJECT 20

Visual Communication (8) Data visualization
10

Integrated marketing 
communication 10
Research methods for 
marketing and 
communication 10
Storytelling 8

MSMC 2023-2024 PROGRAM STRUCTURE


